Introduction
Due to new information and communication technologies, organizations can simplify the work of their employees, which is the largely overlooked perspective in IS research (Choudrie and Dwivedi 2006) . In addition, households could integrate these technological innovations within their daily routine to handle ordinary or uncommon tasks within short periods of time. One essential innovation of the last years was the introduction of Social Network Sites (SNS), which can be defined as "online shared interactive spaces, in which a group of people use a repertoire of technological features (forums, newsgroups, messaging) to carry out a wide range of social interaction" (Khan and Jarvenpaa 2010; Jones et al 2004). Nowadays, a lot of different SNS compete to be the market leader, however, at the moment Facebook (Facebook 2010), with more than 400 million active users, is the most used SNS around the world. On the other side, certain countries as Germany (stu-diVZ 2010) have other online communities with more than 8 Million users. In Germany, over 30 Million people are members of social communities on the internet (BitKom 2010).
These users can inform all their friends and acquaintances with just one message, communicate or chat to maintain social relationships. Apart from that, many people use SNS to share private information like photos or videos or try to enlarge their circle of friends. Others just pursue the aim to collaborate or to have fun while playing online games and compete with friends (Correa et al.2010; Raacke and Bonds-Raacke 2008; Ross et al. 2009; Walther et al. 2008; Lewis et al. 2008; Subrahmanyam et al. 2008) . Additionally, further SNS (such as Xing or LinkedIn) support the application process of job seekers by providing the possibility to upload CVs, connect with their job network or communicate with recruiters and headhunters for job offers (Weitzel et al. 2009 ). In Germany, the three most important reasons to participate in a SNS are to stay in contact with family and friends, to exchange information about common interests and to search for new friends (BitKom 2010). Nonetheless, these potentials of SNS can only be realized if people participate within the same social network.
Although, modern information technology offers various advantages and is used by many people -often daily (Joos 2008; Ross et al. 2009; Walther et al. 2008 )the amount of people that are not willing to use and adopt to SNS is surprisingly high (Johansen and Swigart 1996; Moore 1999; Norman 1999; Wiener 1993) . In Germany, there are around 50 Million people who do not have a profile in a SNS. This accounts for almost two thirds of the people living in Germany1. Such a nonadoption behavior of IT in general has been recognized within IS research and potential reasons were raised and identified concerning different applications. Different reasons have been identified in previous research such as fear and threats as concern for privacy (Bhattacherjee and Hikmet 2007 Nonetheless, if people reject using new technologies or applications as social network platforms non-adoption will entail various problems. From a societal point of view, the most important one is the advancing spread of society in one group of people adopting new technologies and another one rejecting it. This phenomenon is actually discussed and known as Digital Divide or Digital Inequality (Dewan and Riggins 2005) . It describes the amount of people, who have limited
